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1. Booming Zumba

* Zumba, a combination of dancing and fitness craze, arrived in Vietnam for the first tiga nternationally-popular dancing style
quickly became a hot trend here too, giving exercise enthusiasts another way i ic Latin soundtrack.

* California Fitness & Yoga Centers (CFYC) was the first club to bring Zuuas
dance master, who served as a Zumba Training Specialist for thg
time.

* One of the biggest Zumba clubs in Ho Chi Min
of certified Instructors from the UK, Indga
children and companies at varioy
lessons/month.

hey hold classes for adults,
s are VND700,000/4

BIANG Ki NGAY
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of the fast growing Zumba studio, LaZum 3
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1. Booming Zumba

Zumba dance fest celebrates World Cup

HA NOI (VNS) — Around 3,000 people, all dressed in pink, will join the so-
Viet Nam, this Sunday.

The event, which promotes itself as the most exciting publi

he ever first Zumba festival in pink in

the organizers promised.
The event will showcase the winner of the first seasg
troupe, the dancing pair Bella Pham — Viet Az
contest. The event begins at 7.30pm

A flash mob by hundreds of yag
Attendees have also bg
Noi Club, the hos

Beso Latino Viet Nam dance
yed Sao Mai Diem Hen singing

organized at the festival.
al dancers from Zumba Ha

Source: Communist Party of Vietnam Online Newspaper, THE NEWS GATEWAY OF VIETNAM, VIETNAMNET, vietnamnews @2016 Sensingasia 3
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Background - Booming Zumba
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* Many Viethamese yo
and friends enjoy the

* Lushis probably the cit
Tuesday is one of Saigon

* One of the main focuses o
every day and introducing
sound system, ensuring that

* Other than luxury lounge, affo
enjoy fellowship.

* Those craze aspects which are a
going’.

* Zumba is a great class for beginner. Want to start exercising without the feeling that they are working while they exercise.

* You can see many Zumba lovers dance in the street, beach and school play ground.

* One of the best benefits of Zumba is how it inspires you to “shake what your momma gave you” and to smile a lot while shaking it.

ght, and with work colleagues
#nd guys. In particular, their ladies night every

#€en a trend-setter in Saigon, bringing fantastic new tunes
e very latest sounds from hip hop and house over a fantastic

asing. What those have in common are "high volume", "beer", and the scene to

am, are also seen in the context of Zumba boom, accompanied with ‘Health” and ‘easy
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2. ‘Think Playgrounds’ for child’s mental and physical health

* More low-cost playgrounds for children which use recycled materials have been built ig in Vietnam.

* Students from a number of primary schools in Krong No District, Dak Nong PrQus newly-built playgrounds which are

made from recycled materials such as cables and tires.

» Started from Hanoi, Think Playgrounds is a volunteer group cogg
efficiency and creativity to build playgrounds for childrepd
businesses and local authorities to take back pulbl
materials, such as tires, straw and woodep

e desire to seek simple solutions,
k together with residents,
yuipment made from recycled

clable materials.

The project’s success spurred ‘Thig

; - i‘. g 8 - -_ - g | .'I
Source of Photo:Nghi vé San Chai trong thanh phd, tuoitrenews
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Background - 'Think Playgrounds’
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8 across Vietnam.

* The playground esta\—————— -
on children’s lifestyle and

* Hanoi, for instance, i
recreational need, exp¥

* According to Tran Ngoc &
capital is due to imprope
* Space for gardens, parks, 3

* The remaining playgrounds
recreational activities there.

e Statistics shown at the confere
Phung Ward, Dong Da District s

* Areas for parks and gardens in th

rinkage of parks and playgrounds in the

ared altogether and used for other purposes.
0 unsafe and unsanitary for people, particularly children, to perform

ghal areas for people in Hanoi, evidenced by around 17,000 residents in Trung

anoi only account for 1.92 per cent of the total land, the conference heard.

* Such shortage of outdoor play ared rban kids growing increasingly dependent on digital devices for leisurely activities, which has resulted
in their imbalanced mental and phy$#®T growth and other issues.

* Acutely aware of such problems, a group of young architects and volunteers called ‘Think Playgrounds’ have built eight low-cost play areas in several
districts in Hanoi.
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Background of Health Consciousness in Vietham
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Food service per capita (2014
. pita ( ) es and fast food triple the number

600 de -
=d more than three times in the
O ecade and is likely to
with increasing prevalence
200 W
inh City Nutrition Center,
increased 211 percent
0 million diabetics in the

2013 2014 J the top ten countries in the

_ ~CS prevalence.
e ndONesia mm—pP

Vietnam, with the smallest
30 percent of the total pop
significant rural to urban mig
becomes more industrialized &
are also adopting western eati
Urban Vietnamese consumers vVes;
consequently, they are dining-out@igie than before and
have greater demand for home delivery services.
Foodservice outlets are used for entertainment and
socializing. The forecasted growth also supports this trend.

Source: Euromonitor, Agriculture and Agri-Food Canada, Thanhniennews.com



