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VITAMIN

« ARFITFADHETES=ZAKIIENL. Fatigon (by Kalbe Farma) OEXSRIET 4T+ TS5 REBIEHBH D T. TFAE~EFEBEEBATDILSICRD
7::0

s ZOATIE A—=H—"X—=TF 4 2 T0F v NR=2(ICEEDIREZ UTCVDERTEDH D,
Ex. “Aksi Semangat Indonesia Produktif”’(2013%F)
HENRA D RRITVAAEUY hFvR=2 - o« DS HILIDAT A AT—H—2RRIC. YILFEFZ> EEPEGRERMUIEF > R—2

Source: ciputra news

- BESFZ2HFIU—(E 2013FE. AIFEL16.4%KE. @REMAE, LEREA-H—DOTOE—3a>HE, FEmOO—>FHEF5LE.
ZOHRTEES I CIR19%DEVEERZTLZRUIC, EFZCEIIILVESZTREE/REAIST—THD, RFEHOALLE, RICKHITDMHEEMFTDIES=

SEUTHBNTLS,
o ADRRITTEFARIUBENBULSIED, FEIUREBHESHD. ZLDANKPRETFHELT. EYZZCEERIDLD(CHED.

2013FEEFXT. 1> RRETBFICKDEI=ZICH T BT EEN DIz, 2014FEE(CFHUWERERES X5 A ¢ SISN (National Social Security System) A
fETENEM. FEEEBDOUSFND., EFZFEFENTLRU,
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VITAMIN

BT hFdU—
« YILFES=Z>
- BIHAETE. WILFESZN, ZOFMEENSEADS T 7Z2ED. EFZS h—F)LD55%DS T 7 Tholc (20134F)
«  Tempo Scan Pacific Tbk PTdHemaviton Actiont. BAFTIJ—D v T 7IS>2 R (2013FE13.5%)

_—C
. Source:"Tempo Scan PT HP".

- A2 RRITFTIE. BMBPENRTIBDVILFEIZDDIFEEAEN, HRHPEREIFELZBDTIIRL., BENBMERZEBULIEEDTH D, LML, AT
> R(&. Nature Plus, Wellness. Nature’s Health X S(C. & - DL D L8(E. BEEI. HDWIERIAE W\ TR EDRENC AT -3 > (CTJA—HAL
EEDEHD. IZI2CNBDT S RIFEHEBICHBITDIFIT—AbSNEEBPL RS VI NP TOIRGEICRSN. SMEHEDEDTHD.

. FHADES=Z> - HTUXT
— 2013FE19% DM ER, M
) > = JI: SR 7 =, %L/j—:o

—  Curcuma Plus7 = > R (by Soho Industri Pharmas

. Ffzo FHANILFESZCEFEHTIVU—-THD. BPEFTIEScott Emulsion(by Sterling Products Indonesia PT)YWEHT S > RERDTULVD.
Grafik. Merek Multivitamin Anak yang Dikonsumsi, 2011-2012 (%)

347
323

2011 W2012

35

37 Lo 34

ScottEmulsion CurcumaPlus  Cerebrofort Sakatonik ABC Stimuno Fitkom

. . Source:"Mars Indonesia".
© Sensmg Asia 2014 Sumber : Indonesian Consumer Profile 2013, MARS Indonesia 5
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DIETARY SUPPLEMENT (CRE#HBEIYIUXARN)

EREMOFREON, BT UXAS hilEEZR. A—A—NEDEFHIT PABEEREE I, ERE2#E L TVD. FI—OFEFBE HEITS> RORERE L
TIOE—23>H-IZESZEES., Fo, INFEETET«RAAD> MOEEHYOITOTOE—>3 > EERNCITHON TS,

- YU bATIU—(F. 2013FFRIFEELL14%MER. P~EFEENBERE THD. BIBERICIEYTUXAY MInEEmEFEFRMSNTLVRL,
« A2TILDOEED EIILE—DIMEET (CLD. EPIEEIFEENHRUINORE R ADELR(EE,
- BIAFTU-R

— Omega-3-6-9 : 2013FE7 L. FIFEELLL25%IE T, 5lEHEEREDHTIYU—THD, O0mega-3-6-9 DRI v hTH D [IIMERIEREE. 7ILWY/\A
Y—. BHARE. WE. BEROUXTZETEED] ELWDRERAMNEEDDDH D,

«  Amindoway Jaya PT (Amway) ®Nutrilite(Omega-3-6-9h>F0U—D v IS 1x7TS> R (2013F~E34%)

=, e it E -"7.. _ . ME Source:” Amindoway Jaya PT HP".
. AT sAM PLE
— General HealthZ 1 THSRERHEIH T A > bD19%Pet5% . 2 ITVNREVDIE. A2 RRETOEEEN/N D 1 —-TA—FR—

BRIDMEAICHDENER, Fz. ICULWEFEOFR TESNRITHERE EEHD.
« General Healthd-1 7® kv 75> R(EScott’s Emulsion (by Sterling Products Indonesia PT )

Source:"Mars Indonesia".

- B DILSILBIEI A TEBNS T P EEDD, O TEERL S SEFHE L TERCAGN DS,

© Sensing Asia 2014 6



#¥" Sensing Asia

N QOnline Micro Consulting Service

DIETARY SUPPLEMENT (CRE#HBEIYIUXARN)

O2ER—232ETT IR

- J\=JROOAER—23>BYTUAS MEH, ZOPRTE, FICADPITVWSvY A—ZFERAUEBEHROYTUAS MIREARN DD,

— DY L—(HMEROCA > RRE T TRIFMANTVDEED/ \—THEFNDIERE. ShZEHEI D LEONTVD. BHAO> v A—RE@(E, BN
EEHD. BASEICBEAR. BHIEERAETENND.,

. B RU> (tonics and bottled nutritive drinks)
- 2013FEDOKREX([E8% THD. (FHDHFTIYU—H2HRELELIRU TVNDIDICHEAR, KEIXE— RHNEL,

- EAFTTU—TEF. ATDOEWNTS> REDRV, 1> R8T fet] \L - UX> MIEANRZEER., KDFOHEENGD B,
— RERUSOOEBRE/TSR S A [\/I l
Sido Muncul GEF/\—J8IR. EERU>S. VT ~RZAD J 134 Kuku Bima Ener-GPlus Vitamin C Z0—>F L. &@270

z<OA.

T3 3 ERZE.

Source:” Sido Muncul HP".
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SBARE/TSOR

A RRZITOESZY - BTUX N (REWER) miHE. TEBLO—-H/LEENEL, Kalbe FarmaZz bwFIC. Tempo Scan Pacific. € U CEIRTEED
Citra Nusa Insan Cemerlangh' EI 3 (P TH 3.

- Kalbe Farma—-> RS 77O—HILE%E, >1778% T by F(CIZD (2013FEF) . BERIRFGF v RILEREL. 1> RRSFLE DKL ISEH CIRGT. &K
EMi&L > >DEmT. = RILSEFRSESSY —5Y hDEE TH D,
— Kalbe Farma "MREI D bV ITTS R :
» Fatigon
e Cerebrovit
» Xonce

« Nusa Selaras—% 1 L2 NIRFEDREItE(E. MEFK24%D by THRETE, (ZORER(E. BIHOREHN/ NSV E(CERT D) Nusa Selaras (FBadS 1 L2 MR
SEEDTIS> R (CNI. Nutrilite . Herbalife) KDhH5 D, :

— Nusa SelarashM#B9 3T R :
« Pharmanex,

- FEDO#HTIS> R (2013FE)
- Kuku Bima Ener-G Plus Vitamin C by Sido Muncul
- YAAT4FTT. ATHL > MAde Rai. Donny KusumaZz{E> /zi&Bi 2 OE—> 3 > TSN 3.
— Champ’s Emulsion by CCM Pharmaceuticals Sdn Bhd
- Y—3v)LAFT 4 P%=FIFA L TFacebook . Twitter 1—H —, 45 (CV > IOV —DB TRAXREZEH.

BMATSR

- EFTOIOE—23a>hN—o71>20DHRLTHD. RIBEFHHEIOEBPEST> ML — R, W<DMDAZSA X RTICERSN TS,

— Nature’s Plus, Sea-Quill, Wellness& W\ T2BZEAT S > Ri&. FT—AbEnNzERF ( Guardian ¥ Centurys) TORFGEHAFOLT. MSRESHL .
EEEREZY—Tv hE LTS,
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Vitamins and Dietary Supplements 75> RS5>#4>4 2013

IDR billion
Global Brand Owner 2013 (%) Unit2013  Growth% 2012-2013

Rank 2013 Local Brand Name Global Brand Name National Brand Owner

1 Fatigon Fatigon Kalbe Farma Tbk PT Kalbe Farma Tbk PT .
2 Hemaviton Hemaviton Tempo Scan Pacific Tbk PT Tempo Scan Pacific Tbk PT 51 709.7 124
3 CNI CNI Citra Nusa Insan Cemerlang PT Citra Nusa Insan Cemerlang PT 46 6445 7.9
4 Natur-E Natur-E Darya-Varia Laboratoria Tbk PT Darya-Varia Group 29 402.2 20.6
5 K-Link K-Link K-Link Indonesia PT K-Link International Sdn Bhd 27 377.2 15.7
6 Curcuma Curcuma Soho Industri Pharmasi PT Soho Industri Pharmasi PT 27 373.2 226
7 Nutrilite Nutrilite Amindoway Jaya PT Amway Corp 26 370.0 14.2
8 Cerebrofort Cerebrofort Kalbe F, Tb Ibe Tbk PT 24 334.9 20.2
9 Holisticare Holisticare Indoc ap. T D ndocal apasific PT 22 3024 20.6
10 Stimuno Stimuno Dexa ) Ddxa PT 21 2871 229
(—/FguV)IAVRIRE =

Source: Euromonitor International
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Positioning

Beauty

Bone

Digestive

General Health

Heart Health

Immune Sys

Joint

Memory Health

Menopause

Mood/Relaxing

Sexual Health

A

Brand
ranking

WA A WS WS W -

N

WN =S WN =S W A WN =2 WS WwN

Brand

Nourish Skin

CNI Progene

Sea-Quill Silk Skin
Calcium D Redoxon
CDR Fortos

Protecal

CNI Sun Chlorella

CNI BioPlus

Tianshi Double Cellulose
Scott's Emulsion
Sangobion

Elken Spirulina

Nature's Blessing Garlic

|

higign N
Pacekap
Imboost
CNI Narish
Sea-Quill Glucosamine Plus
Tianshi Bone Treasure
Cerebrovit Ginkgo Biloba
Nature's Blessing Memory
Sea-Quill Ginkgo Biloba
Sea-Quill Women Multi Nutrient
Femicap
Nutrimax Hers
Sea-Quill Melatonin
High-Desert Melatonin
Tianshi Sweet Dreams
Kuku Bima TL
NEO Hormoviton
Tripoten

Source: Euromonitor International
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MIBEARDT S > RS T 77(&. Fatigon (Kalbe Farma Tbk PT) . Hemaviton (Tempo Scan Pacific Tbk PT) . CNI (Citra Nusa Insan Cemerlang PT) 7' E4737
S RTENENST775.2%. 51%. 4.6% CHD,

QY 4
~s

KALBE EME

Kalbe Farma Tbk PT (v HILD (CAEZEBL > 01— —NLVADE, 1> RRSTREIT TR ASEANTRADRE/ZRMMPE(IC
RBCEEDHILTND, EHOERHIE (L. TH>— RUSOESRIADEME . FHidmARE. BRSTOESRIEA, Z0O—/ULTOD
HEE)(— N —PERIES XUHE. BLUA > RRIFERNOEICO—D)UMBRICHITDIT A AN E2Z -3 >/ \L YDk, Th
B, BEttE. BAVERR— N IAUAETHERER - TOT—3 3> AOBEBMNRIEEICKD, TiRYU—4A—EUTORSI 3> wFRED
LTS,

&

Kalbe Farma Tbk PT
Address: Kawasan Industri Delta Silikon, Jalan MH Thamrin Blok A3-1, Lippo Cikarang, Bekasi 17550, Indonesia
Tel: +62 21 8990 7333
Fax: +62 21 8970 2874 D
www:  www.kalbefarma.com

& fh: Analgesics, cough, cold and allergy (hay fever) remedies, digestive remedies, medicated skin care, vitamins and dietary supplements, soft drinks, meal
replacement products, baby food, ethical products

e EmmAhTIU—RIS 77, FT LA
2011 2012 2013 Product type Value Share Rank

Net sales Rp10,91 trillion Rp13,64 trillion Rp16 trillion Analgesics 1.5% 10

Net profit Rp1,48 trillion  Rp1,73 trillion  Rp1,92 trillion Cough, cold and allergy (hay fever) remedies 13.1% 2

Number of employees  Over 9,766 10,030 10,572 Digestive remedies 42.6% 1
Dermatologicals 2.0% 10
Vitamins and dietary supplements 8.0% 1

HRE Weight management r 0.7% 13

I : Cikarang, West Java province §%171997. 100,000 sq m

Cikarang(CHT LIS IDFED D

BIMILR

in Sri Lanka, Malaysia, Myanmar, South Africa, Vietham, Cambodia, the Philippines and Thailand
L8 HENDEHEEIS 7% (FIEASE LHRERICSHHDS 177)

Source: T 3HP. Euromonitor International, JETRO

© Sensing Asia 2014 11
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» KALBE

HE

1BZEIEE : “The scientific pursuit of health for a better life”

19665F:%17. MElEO—Nn)L/IRIERES T, AF > 7EmBioplacentonZz&&E L TL Yz,

1980FAIC. MRAZIEBEL TR, ZAIEE TERSIERERDEZMEL. 20065F(CIEINSDRBEFNFED LIFDI5%ZELDHDLSIC
rofz,.

1991%F., v HILIBKIKUR SRR iEIC L5,

1980(C. Kalbe Farma (&, 1> R J77MDMinistry of Health/z it UTZRHI (CHE> T, BiE. B RUVERFTESHZDE]. Ensevalh’. Kalbe
FarmadD X1 > ERFE=ft &/ Tz,

XKalbe Farmald. 1> RRZTFDEEETDIFT—)LZH/\—9232000(CH LIEBERRFTRY NT—0ZFEBLTLD.

2005%. Woods’ Sugar-free, Cerebrofort Gold and Promag Double Action ZO—>F, €11Z€1Woods’ cough remedies, Cerebrofort
paediatric multivitamins, Promag antacids 0)107\7-//3 /77/ Ko

20054, %%xﬂfﬂj%ﬁﬂ’]tb F&=ttDankos ) % A nseval Zfia,.

%7+« A MU E1—= 3> 88F9Enseval Putera g g3 f GF=<a

2007, SO TA—Z215%=BEITDITS> . DR
> K : Morinaga BMT, Chil Mil, Chil Kid and Chil SchoolZz&&.
2009%F. T4 A KUE21—>3 >/£¥Enseval Putera Megatrading. \DFFSHKEIS 2 58% 1 584%.~\IEhl.

20094, >/ U (CTHHI. ( Orange Kalbe Limited )

20104, /\—J/GHiEROBEMBEF(EI. @M . Procold Promuno, Neo Entrostop Herbal Anak, Mextril BDF, Mixagrip Pegal Linu
20124, 0% - @SB - TEAAEEROHEM Komix DT ZUU—X, /NESWF1—TIRT—EER. ZDfthiBintang Toedjoe Masuk Angin
Bintang, Toedjoe Turun Panas Anak.D#iEmz0—>F.

20134, BN —T v b IR KA. BE, Sv>N—TOESRILARZEIEL. #5817,

) ¥=ttKalbe Morinaga Indonesiah&E. Morinaga 7

Source: 8 2HP. Euromonitor International, JETRO

© Sensing Asia 2014
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N/
)
(C KALBE smfssa>, JSUR
Kalbe Farma Tbk (&> RRZ 7D 21—~ —NILAER(CHBWT, BRIS> RA—F—EULTELES T T79%ELHHD (2013FE)
iZibsH. BAPEE, TE#E. EEHl. EF=> - T UXD hOEF TN,
ENTS> RA—F—&UTDKalbe Farma DTS2 RiE, 1> RRSTFDHEEFICIFRUHNEL. BH6EL. EREIJO0-/ULTS>RE
BB U TR CTH Do

20-)ULT S>> RA—F—EULTORST > (E. FattdBintang Toedjoe, Saka FarmaSEh'&miL. =5ICE<L11$D> 7 (20134
E) &/ad. U UIRAYS. BintangToedjoe &K USakaFarmald. F/NRIEEZEDEIRICK DB UVWESRIB(CEMNN. TLEERID L DDHD,
Bintang Toedjoe :

Puyer No 16, Komix KU IREXT S > RZRERB L. TNENHAERE. Kiks. BRENERODED Y TTS5> RO—D,
Saka Farma :

Mextril, Sakatonik ABC, Sakatonik Liver, VCO WonderZJ = > R%&{RH,

% Kalbe Farma® >3 1 — < — LA Ot
Ny o—T—R

ES=>nBoEmI ST R
5 f = @ Fatigon
fatigon Kalbe Farma Tbk PTABIEIRR T3, SILFESSSOTS> K. FEROBE, HBHPST
L SEEAT B,
E Fatigon Putih, Fatigon Spirit, Fatigon Viro, Fatigon C-Plus&W\S 4 DB I TS > RERFD,

Fatigon Spirit
CHIL=F>, JOFA1>%@RU. BRON\D—ERHANZRDHD

Fatigon C-Plus
BROIEERGE HEYMHEER) BLP/\AATSR) 1 RICKD., ARTHREEINZES=Z>CD%Rb
RZz@Hd.

Source: T 3HP. Euromonitor International, JETRO
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Sample®iEtd. 1 FDeriEite
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SAMPLE

LTRSS T T

MRS a2 J-REMHPER
REWPHTUAS hDAYATHIS T 7(F. General HealthFZ R <HFENDEF CIE. MR (15.2%) « & - )LD LM

(14.3%) . E£F (9.5%) &LIE>THD. CO3IBFOHEREFL),

Memory

7%

8%

Heart Health

. REMPRGAITIBE L7 2013
Health oint
9 Mood/Relaxi
4% Digestive ey o° 00/(: axing
5%

Immune System

IDR billion

FREMBRGE 217 BI5E LR

1,400.0

1,200.0

600.0

400.0

200.0

0.0

2006

© Sensing Asia 2014

2007

2008

2009

2010

2011

2012

2013

—Beauty
—Bone
——Digestive
==General Health
—Heart Health
===|mmune System
= Joint
~==Memory Health
Mood/Relaxing
~=Sexual Health

~0ther Dietary Supplement
Positioning

Source: Euromonitor International
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SAMPLE

4%

Subcategory

Brand (GBO)

Company Name (NBO)

Outlet

Pack size

Pack type

Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Multivitamins
Vitamin B
Vitamin B
Vitamin B
Vitamin B
Vitamin B
Vitamin C
Vitamin C
Vitamin C
Vitamin C
Vitamin C
Vitamin C
Vitamin C
Vitamin C
Vitamin E
Vitamin E
Vitamin E
Vitamin E
Vitamin E
Vitamin E

© Sensing Asia 2014

CNI Ester-C Plus
Enervon-C

Enervon-C

Fatigon

Fatigon

Fatigon Spirit

Fatigon Spirit

Hemaviton Action
Hemaviton Stamina Plus
Herbalife Mega Garlic Plus
Herbalife Multivitamin Complex
Herbalife Tri-Shield
Nutrilite Daily

Nutrilite Double X
Pharmaton Formula
Neurobion

Neurobion

Neurobion 5000
NeuroSanbe

Nutrilite Natural B Complex
Fatigon C-Plus

Fatigon C-Plus

GNC Vitamin C 1000

Redoxon Double Action Effervescent Ora
Redoxon Double Action Effervescent Orange

Vicee Orange
Vitacimin

Xon-Ce

GNC Vitamin E 400
Natur-E

Natur-E

Nutrilite Lecithin E
Nutrilite Wheat Germ E
Well 3 Complete E

Citra Nusa Insan Cemerlang PT
Medifarma Laboratories Inc PT
Medifarma Laboratories Inc PT
Kalbe Farma Tbk PT

Kalbe Farma Tbk PT

Kalbe Farma Tbk PT

Kalbe Farma Tbk PT

Tempo Scan Pacific Tbk PT
Tempo Scan Pacific Tbk PT
Herbalife Indonesia PT
Herbalife Indonesia PT
Herbalife Indonesia PT
Amindoway Jaya PT
Amindoway Jaya PT
Boehringer Ingelheim Indonesia PT

Amindoway Jaya PT
Kalbe Farma Tbk PT
Kalbe Farma Tbk PT

Guna Nutrindo Sge=R
SaAMPIePDIEED,

Prafa PT

Takeda Indonesia PT

Kalbe Farma Tbk PT

Guna Nutrindo Sehat PT
Darya-Varia Laboratoria Tok PT
Darya-Varia Laboratoria Tok PT
Amindoway Jaya PT
Amindoway Jaya PT

Citra Nusa Insan Cemerlang PT

Direct selling
Hypermarket
Hypermarket
Chemist/pharmacy
Convenience store
Chemist/pharmacy
Convenience store
Convenience store
Convenience store
Direct selling
Direct selling
Direct selling
Direct selling
Direct selling
Convenience store

nve store
D per
em rmacy
macy

Direct selling
Chemist/pharmacy
Convenience store

Hypermarket

Hypermarket

Hypermarket

Convenience store

Other Healthcare Specialist Retailer
Convenience store

Hypermarket

Direct selling

Direct selling

Direct selling

40 units
4 units
30 units
4 units
4 units
5 units
5 units
5 units
5 units
30 units
90 units
30 units
70 units
62 units
5 units
10 units
10 units
10 units
10 units
100 units
4 units
4 units
90 units
10 units
10 units
10 units
2 units
2 units
90 units
16 units
16 units
110 units
100 units
30 units

Rigid Plastic Container
Blister and Strip Packs
Rigid Plastic Container
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Rigid Plastic Container
Rigid Plastic Container
Rigid Plastic Container
Rigid Plastic Container
Rigid Plastic Container
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Rigid Plastic Container
Blister and Strip Packs
Blister and Strip Packs
Rigid Plastic Container
Others

Others

Blister and Strip Packs
Blister and Strip Packs
Blister and Strip Packs
Rigid Plastic Container
Blister and Strip Packs
Blister and Strip Packs
Rigid Plastic Container
Rigid Plastic Container
Rigid Plastic Container

IDR 105000.00
IDR 3700.00
IDR 30950.00
IDR 3300.00
IDR 3100.00
IDR 7000.00
IDR 6200.00
IDR 6000.00
IDR 6000.00
IDR 216000.00
IDR 333000.00
IDR 596000.00
IDR 267000.00
IDR 550000.00
IDR 17000.00
IDR 13000.00
IDR 13500.00
IDR 23000.00
IDR 11000.00
IDR 138000.00
IDR 5500.00
IDR 4500.00
IDR 239990.00
IDR 35500.00
IDR 38700.00
IDR 6470.00
IDR 1560.00
IDR 1300.00
IDR 376990.00
IDR 17300.00
IDR 16900.00
IDR 209000.00
IDR 192000.00
IDR 200000.00
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JEERARZE N 70%. BERHY30%.

JREEFvrRILIE. BB, RSYIXRFTRENEN22.5%. 13.9%&EFRTHD. #EXEECIFEFERS (3145IDR billion)

MY ITFv 2RI,

INAIN=X—=5Tw b (11%. 2008-201375_ECAGR 24.2%) . XA—/)\—<—4ow b (11% . 2008-201355 ECAGR 18.8% ) (I,
bS5 3FI)ILEL—R (DIL>) TORGEIF10%IZE THD,

Share Retail Value RSP(IDR billion
2008 (%) 2013 (%) 2008 2013 listoric CAGR%

2008-2013

Store-Based Retailing 66.0 70.0 4,756.9 9,784 5 15.5
Grocery Retailers 3 2,0694 45428 17.0
Modern Grocery Retailers 1 2 1,168.7 3,0751 213
Hypermarkets 520.2 1,637.6 242
Supermarkets 0 1. 648.5 1,537.6 18.8
Traditional Grocery Retailers 12.5 10.5 900.7 1,467.7 10.3
Independent Small Grocers 12.5 10.5 900.7 1,467.7 10.3
Non-Grocery Retailers 37.3 37.5 2,687.6 52417 14.3
Health and Beauty Specialist Retailers 37.3 37.5 2,687.6 52417 14.3
Chemists/Pharmacies 17.5 225 1,260.9 3,145.0 201
Parapharmacies/Drugstores 19.0 13.9 1,369.0 1,942.9 7.3
Other Healthcare Specialist Retailers 0.8 1.1 57.6 153.8 217
Non-Store Retailing 34.0 30.0 2,443 4 41934 114
Direct Selling 34.0 30.0 2,448 4 4,193 4 114
Total 100.0 100.0 7,205.3 13,9779 14.2
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